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Computer Applications for Software Engineering,

profitable brand strategies by building, measuring,

Disaster Recovery, and Business Continuity Tai-

and managing brand equity. The Global Edition

hoon Kim 2012-11-07 This book comprises the

strengthens relevance by using locally applicable

refereed proceedings of the International

examples that include Scoot, Hyundai, Etisalat,

Conferences, ASEA and DRBC 2012, held in

Qantas, Uniqlo, Mambo. The full text downloaded to

conjunction with GST 2012 on Jeju Island, Korea, in

your computer With eBooks you can: search for

November/December 2012. The papers presented

key concepts, words and phrases make highlights

were carefully reviewed and selected from

and notes as you study share your notes with

numerous submissions and focus on the various

friends eBooks are downloaded to your computer

aspects of advanced software engineering and its

and accessible either offline through the Bookshelf

applications, and disaster recovery and business

(available as a free download), available online and

continuity.

also via the iPad and Android apps. Upon purchase,
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you will receive via email the code and instructions

Alexander Chernev 2020-02-15 Strategic Brand

on how to access this product. Time limit The

Management (3rd Edition) lays out a systematic

eBooks products do not have an expiry date. You

approach to understanding the key principles of

will continue to access your digital ebook products

building enduring brands and presents an actionable

whilst you have your Bookshelf installed.

framework for brand management. Clear, succinct,

Best Practice Cases in Branding Kevin Lane Keller

and practical, it is the definitive text on building

2003 The twelve cases in this book, written by

strong brands.

Kevin Lane Keller, one of the international leaders

Keller: Strategic Brand Management eBook GE 4e

in the study of strategic brand management and

Kevin Lane Keller 2013-11-06 For students,

integrated marketing communications, feature some

managers and senior executives studying Brand

of the world's most successful brands and companies,

Management. Keller's market leading strategic

including Levi Strauss & Co., Intel, Nike,
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DuPont. Keller's cases examine the strategic brand

to incorporate these new tools into their marketing

management process, best practice guidelines, and

strategy; New material on sustainability, ethics, and

how to best build and manage brand equity. For

corporate social responsibility; key values for any

executives and managers in marketing and/or

modern business; Short and long cases and examples

brand management. This book is suggested for use

throughout the text show students how these

withStrategic Brand Management, 2e, also by

principles and techniques are applied in the real

Kevin Lane Keller and published by Prentice Hall.

world; Covering key topics not found in competing

Strategic Market Management David A. Aaker

books, Global Marketing will equip today’s students

2017-11-30 Strategic Market Management helps

with the knowledge and confidence they need to

managers identify, implement, prioritize, and adapt

become leading marketing managers. A companion

market-driven business strategies in dynamic

website features an instructor’s manual with test

markets. The text provides decision makers with

questions, as well as additional exercises and

concepts, methods, and procedures by which they

examples for in-class use.

can improve the quality of their strategic decision-

Brand Management Tilde Heding 2008-12-19 For

making. The 11th Edition provides students in

over two decades, it has been argued that the brand

strategic marketing, policy, planning, and

is an important value creator and should therefore

entrepreneurship courses with the critical

be a top management priority. However, the

knowledge and skills for successful market

definition of what a brand is remains elusive. This

management, including strategic analysis,

comprehensive textbook presents the reader with

innovation, working across business units, and

an exhaustive analysis of the scientific and

developing sustainable advantages.

paradigmatic approaches to the nature of brand as it

Global Marketing Ilan Alon 2020-08-17 Global

has developed over the last twenty years. Taking a

Marketing, 3rd edition, provides students with a

multi-disciplinary approach and offering an

truly international treatment of the key principles

exhaustive analysis of brand research literature, it

that every marketing manager should grasp.

delivers a thorough understanding of the

International markets present different challenges

managerial implications of these different

that require a marketer to think strategically and

approaches to the management of the brand. Brand

apply tools and techniques creatively in order to

Mangement: Research, Theory and Practice fills a

respond decisively within a fiercely competitive

gap in the market, providing an understanding of

environment. Alon et al. provide students with

how the nature of brand and the idea of the

everything they need to rise to the challenge:

consumer differ in these approaches and offers in-

Coverage of small and medium enterprises, as well

depth insight into the opening question of almost

as multinational corporations, where much of the

every brand management course: "What is a

growth in international trade and global marketing

brand?"

has occurred; A shift toward greater consideration of

Strategic Brand Management, 3rd Edition

services marketing as more companies move away

Alexander Chernev 2020-01-31 In Strategic Brand

from manufacturing; A shift from developed

Management, Alexander Chernev, professor of

markets to emerging markets with more dynamic

marketing at the renowned Kellogg School of

environments A focus on emerging markets to

Management at Northwestern University, lays out

equip students with the skills necessary to take

a systematic approach to understanding the key

advantage of the opportunities that these rapidly

principles of building enduring brands. This book

growing regions present; Chapters on social media,

presents a cohesive framework for brand

innovation, and technology teaching students how

management that delineates the unique role of
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brands as a means of creating market value. Topics

market orientation. The book considers all of the

covered include developing a meaningful value

key market stakeholders, arguing that developing

proposition, designing brand attributes, developing

market relations and enhancing customer value is

an impactful brand communication campaign,

the responsibility of every member of the

managing brand portfolios, cobranding, brand

organization, and that the development of this

repositioning and realignment, managing brand

customer value is the only way for a firm to

extensions, measuring brand impact, the legal

achieve profit and growth. New to this edition: -

aspects of protecting the brand, and developing a

Greater coverage of ethical issues and corporate

strategic brand management plan. Clear, succinct,

social responsibility; cultural diversity; value and

and practical, Strategic Brand Management is the

branding and the economic downturn - Broad

definitive text on building strong brands.

international perspective - Thoroughly revised to

The Handbook of Marketing Research Rajiv Grover

reflect the latest academic thinking and research

2006-06-23 The Handbook of Marketing Research:

With its unique approach, international cases and

Uses, Misuses, and Future Advances

complementary online resources, this book is ideal

comprehensively explores the approaches for

for postgraduate and upper level undergraduate

delivering market insights for fact-based decision

students of marketing, and for MBAs and Executive

making in a market-oriented firm. Divided into

MBAs.

four parts, the Handbook addresses (1) the different

Marketing Communications Micael Dahlen

nuances of delivering insights; (2) quantitative,

2010-02-05 Marketing Communications: A Brand

qualitative, and online data gathering techniques;

Narrative Approach is a mainstream, student-

(3) basic and advanced data analysis methods; and (4)

driven text which gives prominence to the driving

the substantial marketing issues that clients are

force of all Marketing Communications: the

interested in resolving through marketing research.

imperative of Branding. The book aims to engage

Brand Management: Kirti Dutta 2012-01-26 Brand

students in an entertaining, informative way,

Management: Principles and Practices is a

setting the conceptual mechanics of Marketing

comprehensive textbook that has been written in a

Communications in a contemporary, dynamic

simple and lucid language in the Indian context.

context. It includes key current trends such as:

The text and theory is suitably illustrated with

Brand narrative approach - Cases such as Dove,

numerous examples, exhibits, case studies, and is

Harley-Davidson, Nike and World of War Craft

accompanied by a CD with presentations and

feature real-life, salient examples which are

television commercials.

engaging for students and reflect the growth of co-

Market-Driven Management Jean-Jacques Lambin

authored brand ‘stories’ to help build and maintain

2012-07-19 Market-Driven Management adopts a

brands by customer engagement through

broad approach to marketing, integrating the

meaningful dialogues. Media neutral/multi-media

strategic and operational elements of the discipline.

approach - This text has a sound exploration of

Lambin's unique approach reflects how marketing

online and offline synergy combining one-message

operates empirically, as both a business philosophy

delivery and multi-media exposures, through

and an action-oriented process. Motivated by the

examples of companies and political campaigns using

increased complexity of markets, globalisation,

‘non-traditional’ media to reach groups not locking

deregulation, and the development of e-commerce,

into ‘normal channels’. This brand new text features

the author challenges the traditional concept of the

an impressive mixture of real-life brand case studies

4Ps and the functional roles of marketing

underpinned with recent academic research and

departments, focusing instead on the concept of

market place dynamics. The format is structured
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into three sections covering analysis, planning and

the fast evolving and increasingly complex

implementation and control of Marketing

advertising landscape that raises a number of

Communications. Using full colour examples of

challenges for advertisers. Further research is

brands, and student-friendly diagrams, the book

needed to guide choices regarding ad content and

acknowledges that the modern student learns

execution, media placement, social networks, and

visually as well as through text.

campaign effectiveness. Advances in Advertising

Principles of Marketing Gary M. Armstrong 2018

Research are published by the European

An introduction to marketing concepts, strategies

Advertising Academy (EAA). This volume is a

and practices with a balance of depth of coverage

selective collection of research presented at the 14th

and ease of learning. Principles of Marketing keeps

International Conference in Advertising (ICORIA),

pace with a rapidly changing field, focussing on the

which was held in London (UK) in July 2015. The

ways brands create and capture consumer value.

conference gathered more than 150 participants

Practical content and linkage are at the heart of this

from various countries from nearly all continents,

edition. Real local and international examples bring

including Europe, North and South America, Asia,

ideas to life and new feature 'linking the concepts'

and Australia.

helps students test and consolidate understanding as

The Brand Flip Marty Neumeier 2015-07-24 Best-

they go. The latest edition enhances understanding

selling brand expert Marty Neumeier shows you

with a unique learning design including revised,

how to make the leap from a company-driven past

integrative concept maps at the start of each

to the consumer-driven future. You’ll learn how to

chapter, end-of-chapter features summarising ideas

flip your brand from offering products to offering

and themes, a mix of mini and major case studies to

meaning, from value protection to value creation,

illuminate concepts, and critical thinking exercises

from cost-based pricing to relationship pricing, from

for applying skills.

market segments to brand tribes, and from customer

Advances in Corporate Branding John M. T. Balmer

satisfaction to customer empowerment. In the 13

2016-11-14 This prestigious edited collection of

years since Neumeier wrote The Brand Gap, the

articles from the Journal of Brand Management

influence of social media has proven his core theory:

discusses the impact of research on our

“A brand isn’t what you say it is – it’s what they

understanding of corporate brand characteristics and

say it is.” People are no longer consumers or market

corporate brand management to date. A wide range

segments or tiny blips in big data. They don’t buy

of topics are covered, including franchise brand

brands. They join brands. They want a vote in what

management, co-creation of corporate brands,

gets produced and how it gets delivered. They’re

alliance brands, the role of internal branding in the

willing to roll up their sleeves and help out–not

delivery of employee brand promise, and the

only by promoting the brand to their friends, but

expansion into new approaches. Advances in

by contributing content, volunteering ideas, and

Corporate Branding is essential reading for those

even selling products or services. At the center of

undertaking a PhD programme or by upper level

the book is the Brand Commitment Matrix, a simple

students looking for rigorous academic material on

tool for organizing the six primary components of a

the subject and for scholars and discerning

brand. Your brand community is your tribe. How

practitioners, acting as 'advanced introductions'.

will you lead it?

Advances in Advertising Research (Vol. VII)

Strategic Brand Management Kevin Lane Keller

George Christodoulides 2016-08-24 Focusing on a

2013 Incorporating the latest industry thinking and

range of advertising formats, this book provides

developments, this exploration of brands, brand

international state-of-the-art research inter alia on

equity, and strategic brand management combines a
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comprehensive theoretical foundation with

case studies, has been thoroughly revised with new

numerous techniques and practical insights for

and up to date case material.

making better day-to-day and long-term brand

Strategic Brand Management Dr Kevin Lane Keller

decisions–and thus improving the long-term

2013-03-06 Strategic Brand Management 2e

profitability of specific brand strategies.

provides a comprehensive and up-to-date treatment

Designing Brand Identity Alina Wheeler

of the subjects of brands, brand equity, and strategic

2012-10-11 A revised new edition of the bestselling

brand management. Strategic brand management

toolkit for creating, building, and maintaining a

involves the design and implementation of

strong brand From research and analysis through

marketing programmes and activities to build,

brand strategy, design development through

measure, and manage brand equity. The book aims

application design, and identity standards through

to provide managers with concepts and techniques

launch and governance, Designing Brand Identity,

to improve the long-term profitability of their

Fourth Edition offers brand managers, marketers,

brand strategies. It incorporates current thinking

and designers a proven, universal five-phase process

and developments on these topics from both

for creating and implementing effective brand

academics and industry participants. It also combines

identity. Enriched by new case studies showcasing

a comprehensive theoretical foundation with

successful world-class brands, this Fourth Edition

numerous practical insights to assist managers in

brings readers up to date with a detailed look at the

their day-to-day and long-term brand decisions.

latest trends in branding, including social networks,

Strategic Brand Management Kevin Lane Keller

mobile devices, global markets, apps, video, and

2008 Finely focused on the "how to" and "why"

virtual brands. Features more than 30 all-new case

throughout, this strategy guide provides specific

studies showing best practices and world-class

tactical guidelines for planning, building,

Updated to include more than 35 percent new

measuring, and managing brand equity. This

material Offers a proven, universal five-phase

approach considers why brands are important, what

process and methodology for creating and

they represent to consumers, and what should be

implementing effective brand identity

done by firms to manage them properly.

Strategic Marketing: Planning and Control Graeme

Nonprofit Marketing Walter Wymer 2006-03-06

Drummond 2007-06-01 Strategic Marketing:

Nonprofit Marketing: Marketing Management for

planning and control covers contemporary issues by

Charitable and Nongovernmental Organizations is a

exploring current developments in marketing

conceptually strong text that gives students

theory and practice including the concept of a

marketing strategies for nonprofit, charitable, and

market-led orientation and a resource/asset-based

nongovernmental organizations, while providing

approach to internal analysis and planning. The text

them with a broad treatment of marketing basics.

provides a synthesis of key strategic marketing

Written in an easy-to-follow style, marketing

concepts in a concise and comprehensive way, and

concepts are clearly presented and supported with

is tightly written to accommodate the reading time

real-world examples.

pressures on students. The material is highly exam

Brand Management Tilde Heding 2020-05-10 Brand

focused and has been class tested and refined.

Management: Mastering Research, Theory and

Completely revised and updated, the second edition

Practice is a valuable resource for those looking to

of Strategic Marketing: planning and control

understand how a brand can be conceptualized and

includes chapters on 'competitive intelligence',

thus managed in all its complexity. Going beyond

'strategy formulation' and 'strategic

the 'quick fixes' of branding, it offers a

implementation'. The final chapter, featuring mini

comprehensive overview of brand management
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theories from the last 35 years. A highly regarded

by providing up-to-date insights and practical

textbook, this fully updated third edition brings

advice on how to create, manage, and measure the

fresh perspectives on the latest research in, and

value of an organization. Along with all new case

analysis of, the various approaches to brand

studies that illustrate how valuation techniques and

management. More than 1,000 academic sources

principles are applied in real-world situations, this

have been carefully divided into a taxonomy with

comprehensive guide has been updated to reflect

eight schools of thought – offering depth, breadth

new developments in corporate finance, changes in

and precision to one of the most elusive

accounting rules, and an enhanced global

management disciplines of our time. Perfectly

perspective. Valuation, Fifth Edition is filled with

marrying theory with practice, this comprehensive

expert guidance that managers at all levels,

text is particularly useful for advanced

investors, and students can use to enhance their

undergraduate and postgraduate students of brand

understanding of this important discipline. Contains

management, strategy and marketing.

strategies for multi-business valuation and valuation

International Luxury Brand Strategy Pierre Xiao

for corporate restructuring, mergers, and

Lu 2021-11-22 This book looks at luxury brand

acquisitions Addresses how you can interpret the

management and strategy from theory to practice

results of a valuation in light of a company's

and presents new theoretical models and solutions

competitive situation Also available: a book plus CD-

for how to create and develop a worldwide luxury

ROM package (978-0-470-42469-8) as well as a

brand in the twenty-first century. The book gives

stand-alone CD-ROM (978-0-470-42457-7) containing

an overview of how a luxury brand is created

an interactive valuation DCF model Valuation, Fifth

through the understanding and application of

Edition stands alone in this field with its reputation

economic rules and through firms adopting new

of quality and consistency. If you want to hone your

management models across multiple business

valuation skills today and improve them for years to

dimensions. It also explains the application of

come, look no further than this book.

theories and models and illustrates specific issues

The Routledge Companion to Contemporary Brand

through case studies drawn from international

Management Francesca Dall'Olmo Riley 2016-07-15

markets such as China and France. The Chinese

The amount and range of brand related literature

cases provide unique opportunities and insights into

published in the last fifty years can be

how these new luxury brands were created and

overwhelming for brand scholars. This Companion

how they have benefited from the international

provides a uniquely comprehensive overview of

market over time. From the international brand

contemporary issues in brand management

management perspective, this book is a useful

research, and the challenges faced by brands and

reference for anyone who wants to learn more

their managers. Original contributions from an

about luxury brand management and to better

international range of established and emerging

understand how the international market has

scholars from Europe, US, Asia and Africa, provide a

evolved and how products may change the rules of

diverse range of insights on different areas of

the game.

branding, reflecting the state of the art and insights

Valuation McKinsey & Company Inc. 2010-07-16

into future challenges. Designed to provide not only

The number one guide to corporate valuation is

a comprehensive overview, but also to stimulate

back and better than ever Thoroughly revised and

new insights, this will be an essential resource for

expanded to reflect business conditions in today's

researchers, educators and advanced students in

volatile global economy, Valuation, Fifth Edition

branding and brand management, consumer

continues the tradition of its bestselling predecessors

behaviour, marketing and advertising.
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The Handbook of Project-based Management J.

Advertising Campaign Planning Jim Avery 1993

Rodney Turner 2008-10-15 Discover How to

Brand Management Michael Beverland 2018-01-27

Dramatically Improve the Processes of Project-Based

Presenting the basics of brand management, the

Management in Any Organization! One of the most

book provides both a theoretical and practical guide

influential books ever written on the development

to brands, placing emphasis on the theory that the

of project management, The Handbook of Project-

consumer is a co-creator in a brand′s identity. In a

Based Management has been completely revised for

world in which social media and inclusive digital

a new generation of students and practitioners. The

platforms have increased customer engagement, the

Third Edition now features a major change in focus

role of brands and branding has changed. The line

from delivering corporate objectives to achieving

between the producer and the consumer has

strategic change, including embedding corporate

become blurred; consumers are no longer the

change after a project is completed. Filled with over

recipients of brand identity, but the co-creators,

150 illustrations, The Third Edition of The

playing a significant role in shaping new products

Handbook of Project-Based Management contains: A

and systems. To help students better understand the

rigorous guide to project management practice for

basics of brand management, and the co-creation

the twenty-first century Complete tools for

theory, the book includes a collection of

managing project performance and process New to

geographically diverse case studies, including:

this edition: new focus on achieving strategic

Burger King, Lego, Lynx, Maserati, HSBC and

change; new information on the project life cycle;

Vegemite. The book is complemented by online

new applications to different industries; new

resources for lecturers and students, including

material on strategic design, stakeholders, and

PowerPoint slides, journal articles, web and video

organizational capability; shift in emphasis from

links, and a selection of exclusive videos with a

administrative procedures to governance Inside this

professional brand consultant. Suitable reading for

Cutting-Edge Guide to Twenty-First Century

students of branding and brand management

Project Management • The Context of Projects: •

modules.

Projects for Delivering Beneficial Change • Project

Advertising Confluence A. Arora 2014-12-15

Success and Strategy • The People Involved •

Advertising Confluence offers a unique blend of

Managing Performance: • Scope • Project

both traditional and contemporary social media

Organization • Quality • Cost • Time • Risk •

thinking about advertising and integrated brand

Managing the Process: • Project Process • Project

promotions throughout the world. Dr. Arora Anshu

Start-Up • Project Execution and Control • Project

and Dr. Sabine Bacouel-Jentjens bring together

Close-Out • Governance of Project-Based

articles that analyze creative social advertising in

Management: • Project Governance • Program and

US, France, and Tunisia and offer a wide spectrum

Portfolio Management • Developing Organizational

of advertising confluence from both the developed

Capability • Governance of the Project-Based

and emerging world. Contributors focus on both

Organization • International Projects

empirical studies with practical application as well

Media Planning and Buying in the 21st Century

as examinations of theoretical and methodological

Workbook, 3rd Edition MR Ronald D Geskey Sr

developments in the field of advertising studies. In

2015-01-24 Workbook companion to textbook,

all, they examine the wide range of global and local

Media Planning & Buying in the 21st Century, 3rd

advertising strategies, the depth of integrated

Edition. Covers each chapter of textbook. Includes

marketing communications, and the future of social

open ended questions, math problems, analysis,

media advertising.

media mix model, role playing exercises, etc.

Customer Loyalty and Brand Management María
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Jesús Yagüe Guillén 2019-09-23 Loyalty is one of

management in the social, economic, and

the main assets of a brand. In today’s markets,

technological arenas in which businesses function

achieving and maintaining loyal customers has

today--helping students develop a customer-

become an increasingly complex challenge for

oriented market strategy and market plan. Its

brands due to the widespread acceptance and

practical approach to analyzing, planning, and

adoption of diverse technologies by which

implementing marketing strategies is based on the

customers communicate with brands. Customers use

creative process involved in applying marketing

different channels (physical, web, apps, social

concepts to the development and implementation of

media) to seek information about a brand,

marketing strategy. An emphasis on critical

communicate with it, chat about the brand and

thinking enables students to understand the essence

purchase its products. Firms are thus continuously

of how marketing decisions fit together to create a

changing and adapting their processes to provide

coherent strategy. Well-grounded in developing

customers with agile communication channels and

and executing a marketing plan, the text offers a

coherent, integrated brand experiences through the

complete planning framework, thorough marketing

different channels in which customers are present.

plan worksheets, and a comprehensive marketing

In this context, understanding how brand

plan example for students to follow.

management can improve value co-creation and

Strategic Brand Management Kevin Lane Keller

multichannel experience—among other issues—and

2011 Incorporating developments from both

contribute to improving a brand’s portfolio of loyal

academia and industry, this exploration of brands,

customers constitutes an area of special interest for

brand equity and strategic brand management

academics and marketing professionals. This Special

combines a theoretical foundation with numerous

Issue explores new areas of customer loyalty and

techniques and practical insights. Suitable for both

brand management, providing new insights into

graduates and upper-level undergraduates.

the field. Both concepts have evolved over the last

Framework for Marketing Management Kotler

decade to encompass such concepts and practices as

2007-09 "Using the most current concepts, up-to-

brand image, experiences, multichannel context,

date data, and a wide range of examples, this

multimedia platforms and value co-creation, as well

authoritative text illustrates how excellent

as relational variables such as trust, engagement and

management strategies lead to unsurpassed

identification (among others).

marketing success."--Page 4 of cover.

Building Strong Congregations Bruce Wrenn 2010

Brands and Branding Rita Clifton 2009-04-01 With

You probably have a fairly good idea of what it took

contributions from leading brand experts around the

to construct the building in which your

world, this valuable resource delineates the case for

congregation meets. First, there was a recognized

brands (financial value, social value, etc.) and looks

need for a building, followed by a budget,

at what makes certain brands great. It covers best

blueprints, fund-raising, construction workers, and

practices in branding and also looks at the future of

building materials, and voil! The structure proudly

brands in the age of globalization. Although the

stands as a monument to the effective

balance sheet may not even put a value on it, a

implementation of a well-thought-out plan.

company’s brand or its portfolio of brands is its most

Marketing Strategy Odies Collins Ferrell 2012-12-20

valuable asset. For well-known companies it has

MARKETING STRATEGY, 6e, International

been calculated that the brand can account for as

Edition edition emphasizes teaching students to

much as 80 percent of their market value. This book

think and act like marketers. It presents strategy

argues that because of this and because of the power

from a perspective that guides strategic marketing

of not-for-profit brands like the Red Cross or Oxfam,
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all organisations should make the brand their central

Strategic Brand Management builds on its

organising principle, guiding every decision and

impressive reputation, including new information

every action. As well as making the case for brands

Proceedings
of theand
2007practitioners
Academy oftoMarketing
to enable students
stay up to

and examining the argument of the anti-

date with
Science
(AMS)
targeting,
Annual
adding
Conference
recent research and

globalisation movement that brands are bullies

market knowledge to the discipline. With dedicated

which do harm, this second edition of Brands and

sections for specific types of brands (luxury,

Branding provides an expert review of best practice

corporate and retail), international examples and

in branding, covering everything from brand

case studies from companies such as Audi, Nivea,

positioning to brand protection, visual and verbal

Toyota and Absolut Vodka; plus models and

identity and brand communications. Lastly, the

frameworks such as the Brand Identity Prism; it

third part of the book looks at trends in branding,

remains at the forefront of strategic brand thinking.

branding in Asia, especially in China and India,
brands in a digital world and the future for brands.

Dheeraj Sharma

Written by 19 experts in the field, Brands and

2014-11-11 Founded in 1971, the Academy of

Branding sets out to provide a better understanding

Marketing Science is an international organization

of the role and importance of brands, as well as a

dedicated to promoting timely explorations of

wealth of insights into how one builds and sustains a

phenomena related to the science of marketing in

successful brand.

theory, research, and practice. Among its services to

The New Strategic Brand Management Jean-Noël

members and the community at large, the

Kapferer 2012-01-03 Adopted internationally by

Academy offers conferences, congresses and

business schools and MBA programmes, The New

symposia that attract delegates from around the

Strategic Brand Management is simply the

world. Presentations from these events are

reference source for senior strategists, positioning

published in this Proceedings series, which offers a

professionals and postgraduate students. Over the

comprehensive archive of volumes reflecting the

years it has not only established a reputation as one

evolution of the field. Volumes deliver cutting-edge

of the leading works on brand strategy, but also has

research and insights, complimenting the

become synonymous with the topic itself. Using an

Academy’s flagship journals, the Journal of the

array of international case studies, Jean-Noël

Academy of Marketing Science (JAMS) and AMS

Kapferer covers all the leading issues faced by brand

Review. Volumes are edited by leading scholars

strategists today. With both gravitas and intelligent

and practitioners across a wide range of subject areas

insight, the book reveals new thinking on topics

in marketing science. This volume includes the full

such as putting culture and content into brands, the

proceedings from the 2007 Academy of Marketing

impact of private labels and the comeback of local

Science (AMS) Annual Conference held in Coral

brands. This updated fifth edition of The New

Cables, Florida.
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